
Quality Characteristics

(a.k.a. "Functional 

Requirements" or 

"Hows")

Demanded Quality 

(a.k.a. "Customer 

Requirements" or 

"Whats") 0 1 2 3 4 5

1 9 10,4 8,0 2 5 5 4 4 3

2 3 7,8 6,0 2 4 1 2 4 3

3 9 6,5 5,0 0 0 0 0 0 0

4 9 10,4 8,0 0 0 5 0 0 0

5 9 9,1 7,0 0 0 0 0 0 0

6 9 9,1 7,0 0 0 0 0 0 0

7 9 11,7 9,0 4 5 3 4 4 3

8 3 10,4 8,0 2 3 4 5 4 4

9 9 13,0 10,0 4 4 4 4 4 4

10 9 11,7 9,0 4 3 4 2 3 3
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Hurtig og nem kaffe

Let betjening

Lille fysisk størrelse

Mulighed for at brygge i diverse beholdere
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Korrekt tempererede kaffe

Our Company HD5405

Mocca Master KBT741

Bosch TKA6631V

Braun cafe house kf570

OBH Nordica King of coffee

Electrolux efk7000
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